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Terms and conditions for the Gold Campaign 

 

1- The client is awarded a “half a pound of gold” prize in advance for every seven hundred and fifty 
thousand pounds booked in El Safwa Certificate. 

2- The prize is awarded based on the fresh funds deposited or received from outside the bank from 
the campaign start date, taking into account the customers’ daily lock balance on the campaign start 
date. 

3- Funds resulting from any financing are not counted as fresh funds for the above-mentioned 
investment products. 

4- The period of retention of the funds deposited with the bank and for which the customer won the 
prize shall not be less than 1 year. 

5- Kuwait Finance Housing Bank- Egypt has the right to recover the value of the prizes on the basis 
of their actual cost borne by the bank, in the event of withdrawing or breaking all or part of the balance 
of the certificate associated with the campaign. 

6- The prize granted to the customer on the investment products associated with the campaign is 
not included in the expected returns on these products. 

7- This marketing campaign is valid for a period of 4 months from the date of its announcement or 
until the amount of gold allocated for the campaign runs out without the need to notify customers in 
advance.  

8- Kuwait Finance Housing Bank- Egypt reserves the right to change the terms and conditions of the 
campaign at any time without referring to the customer, and it is sufficient to publish the terms of the 
campaign on the bank's website and notify the customer. 

9- These terms and conditions are issued in Arabic & English. In the event of any inconsistency or 
discrepancy between the Arabic and English versions of this Agreement, the Arabic version shall 
prevail and be deemed the controlling version. 

 

Name: 
 
…………………………………………………………………………………………………………………………………… 

Signature: 
 
…………………………………………………………………………………………………………………………………… 

 

 

 

 

  


